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MarketingMarketing-- The ConceptThe Concept

�� Management FunctionManagement Function

�� Process of Exchange of RelationshipProcess of Exchange of Relationship

�� Designing an Information ProductDesigning an Information Product

�� Issues of MarketingIssues of Marketing

�� Spiraling Cost of Publications, Trimming Budget Spiraling Cost of Publications, Trimming Budget 

Allocation, Necessities of upAllocation, Necessities of up--toto--thethe--minute minute 

information of the user communities, and information of the user communities, and 

Increasing Threat from Information Industries, Increasing Threat from Information Industries, 

Globalization of Information Globalization of Information 
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Relevance of MarketingRelevance of Marketing

�� Growth of ICTGrowth of ICT

�� Advent of marketing of informationAdvent of marketing of information

�� Concept of free flow of information Concept of free flow of information 

�� Right to Access of Information Right to Access of Information 

�� Resource Generation with in circumscribe of  Resource Generation with in circumscribe of  

law, copy right, patent rules and consumer actslaw, copy right, patent rules and consumer acts
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CHARACTERISTICS OF MARKETINGCHARACTERISTICS OF MARKETING

�� ProductProduct

�� Tangible, Authentication, Reliability, Evaluated, Quality Tangible, Authentication, Reliability, Evaluated, Quality 

Control, Features, Presentation style, Packaging, and Control, Features, Presentation style, Packaging, and 

Distribution of Information Distribution of Information 

�� PricePrice

�� Place / DistributionPlace / Distribution�� Place / DistributionPlace / Distribution

�� Establish linkage between customer and product, Establish linkage between customer and product, 

�� Distribution signifies the mode of Distribution signifies the mode of channelisationchannelisation of of 

marketing products for smooth accessing of information marketing products for smooth accessing of information 

products at any remote corner of the globeproducts at any remote corner of the globe

�� Mode of channelization through Telephone, Television, EMode of channelization through Telephone, Television, E--

Mail, Fax, Computer, Web OPAC, InternetMail, Fax, Computer, Web OPAC, Internet
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�� PeoplePeople

�� QualityQuality ofof InformationInformation ProductsProducts
�� Transcendent QualityTranscendent Quality

�� Derivation of Satisfaction by the usersDerivation of Satisfaction by the users

�� ProductProduct--based Qualitybased Quality

�� Authenticity, Reliability of information, Authenticity, Reliability of information, 

�� UserUser--based Qualitybased Quality

�� Users’ Perception, RequirementUsers’ Perception, Requirement

�� OperationsOperations--based Quality based Quality 

�� Norms, Standards, SpecificationsNorms, Standards, Specifications

�� ValueValue--based Qualitybased Quality

�� Standardization, Value oriented productStandardization, Value oriented product
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EvaluationEvaluation
�� Formative Formative 

�� Amendments, Modifications, Additions, Amendments, Modifications, Additions, 

Alternations  to the existing principles, planning Alternations  to the existing principles, planning 

�� Summative Summative 

�� Effectiveness of the products in its implementation Effectiveness of the products in its implementation 

stagestagestagestage

�� Evaluation is imperative & redesigned because of Evaluation is imperative & redesigned because of 
�� Requirement/ Demand of the users;Requirement/ Demand of the users;

�� Provides base line information for comparison over time;Provides base line information for comparison over time;

�� Adds value to decision making in terms of adjustment, continuity, Adds value to decision making in terms of adjustment, continuity, 

discontinue, allocation of more funds, modifications in planning; and discontinue, allocation of more funds, modifications in planning; and 

�� Systematic assess of information. Systematic assess of information. 
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PRODUCTS OF LIBRARYPRODUCTS OF LIBRARY

�� Documentary and NonDocumentary and Non--Documentary sourcesDocumentary sources

�� Traditional Dissemination of Information Traditional Dissemination of Information 

�� InterInter LibraryLibrary loan,loan, SDI,SDI, CAS,CAS, Learner’sLearner’s AdvisorAdvisor

Service,Service, Circulation,Circulation, VideoVideo Cassettes,Cassettes, Computer,Computer,Service,Service, Circulation,Circulation, VideoVideo Cassettes,Cassettes, Computer,Computer,

OnOn--lineline Catalogue,Catalogue, CDCD--ROMROM database,database, MobileMobile

LibraryLibrary Service,Service, Internet,Internet, EE--Mail,Mail, ReprographicReprographic

etcetc..
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�� DesigningDesigning ofof ProductProduct involvesinvolves aa seriesseries ofof

levelslevels andand interinter--relatedrelated featuresfeatures

�� Product Mix Product Mix 

�� Print and NonPrint and Non--print sourcesprint sources

�� Product Line Product Line 

�� Group of products with in a product mix are interrelated Group of products with in a product mix are interrelated 

& Transmitted & Transmitted & Transmitted & Transmitted 

�� Product Item Product Item 

�� Size, Appearance, Price Size, Appearance, Price 
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Schematic Diagram of Flow of  Information Marketing 



PROMOTION AND COMMUNICATIONPROMOTION AND COMMUNICATION

�� Reaching the products to target audienceReaching the products to target audience

�� Use of ICTUse of ICT

�� InternetInternet

�� Communication processCommunication process
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Sender Encoder Media Channel Decoder Receiver Response

Feed back

Schematic Diagram of Flow of Communication Process



PRODUCT RANGEPRODUCT RANGE
�� Reference/Reference/ InformationInformation Service,Service, TelephoneTelephone Service,Service, ReferralReferral

Service,Service, CirculationCirculation Service,Service, VideoVideo FilmFilm Service,Service, JournalJournal

Service,Service, BackBack VolumeVolume Service,Service, OnOn--lineline PublicPublic AccessAccess

CatalogueCatalogue Service,Service, CDCD--ROMROM DatabaseDatabase Service,Service, MobileMobile

LibraryLibrary Service,Service, StudyStudy Carrels,Carrels, WebWeb OPACOPAC Service,Service, InternetInternet

Service,Service, IntranetIntranet ServiceService

�� ProductProduct MixMix

�� FactFact Collections,Collections, InformationInformation Service,Service, andand LearningLearning

ProgrammeProgramme

�� ProductProduct LineLine

�� IncludesIncludes InformationInformation andand FactsFacts
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MARKETING OF PRODUCTSMARKETING OF PRODUCTS

�� Use of Advanced TechnologyUse of Advanced Technology

�� Customer OrientedCustomer Oriented

�� Channels of DistributionChannels of Distribution

Interpersonal Delivery, Group Personal, Strategic Interpersonal Delivery, Group Personal, Strategic �� Interpersonal Delivery, Group Personal, Strategic Interpersonal Delivery, Group Personal, Strategic 

Placement, InPlacement, In--house Dissemination, Local house Dissemination, Local 

Depositories, Mass Media, Broadcasting, EDepositories, Mass Media, Broadcasting, E--Mail, Mail, 

Web hosting, Telephone,  Computer Network, Web hosting, Telephone,  Computer Network, 

Personal skills & personal effortsPersonal skills & personal efforts

��
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�� Distribution of Decision FactorsDistribution of Decision Factors

�� Quality of Products;Quality of Products;

�� Technology Support;Technology Support;

�� Innovation and Change;Innovation and Change;

�� Positioning;Positioning;

�� Number of Outlets;Number of Outlets;�� Number of Outlets;Number of Outlets;

�� Function of intermediaries;Function of intermediaries;

�� Planning; andPlanning; and

�� ResourcesResources
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ConclusionConclusion

�� InformationInformation isis potentialpotential forfor developingdeveloping usersusers andand

NationalNational DevelopmentDevelopment..

�� ProperProper planning,planning, Designing,Designing, MarketingMarketing ofof

informationinformation productsproducts andand overalloverall itsits useuse asas aa sourcesource ofof

inspirationinspiration mustmust bebe mademade availableavailable inin aa viableviable

platformplatform forfor thethe usersusers toto havehave aa seamlessseamless accessaccess toto itit

withwith leastleast costcost..

�� IncreasingIncreasing realizationrealization ofof thethe rolerole ofof informationinformation hashas

causedcaused inin thethe establishmentestablishment ofof informationinformation systemssystems toto

provideprovide aa galaxygalaxy ofof varietyvariety ofof informationinformation servicesservices

andand productsproducts..
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�� AcquisitionAcquisition ofof materialsmaterials inin thethe Library,Library, itsits properproper organizationorganization

andand feasiblefeasible wayway ofof disseminationdissemination ofof informationinformation requirerequire thethe

basebase ofof propagatingpropagating thethe useuse ofof thethe informationinformation productsproducts soso asas

toto accomplishaccomplish thethe readerreader satisfactionsatisfaction..

�� ThereThere mustmust notnot bebe anyany barriersbarriers forfor operatingoperating aa profitableprofitable

informationinformation businessbusiness..

�� MarketingMarketing isis aa comprehensivecomprehensive termterm thatthat spellsspells allall thethe processesprocesses

andand interactionsinteractions whichwhich upshotupshot inin satisfactionsatisfaction forfor usersusers.. InIn thetheandand interactionsinteractions whichwhich upshotupshot inin satisfactionsatisfaction forfor usersusers.. InIn thethe

helmhelm ofof thethe presentpresent scenario,scenario, LibrariesLibraries andand informationinformation centerscenters

havehave startedstarted toto developdevelop thethe marketingmarketing ofof informationinformation productsproducts

andand servicesservices andand thisthis hashas becomebecome anan integralintegral partpart ofof

administrationadministration..
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Thank YouThank You
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